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These programs address three distinctive 
purposes: faculty development, curricular 
innovation, and institutional enrichment. Faculty 
development relates to advancing the 
professional capabilities of individual faculty 
members. Curricular innovation to improving 
existing and new courses and programs. And 
institutional enrichment to enhancing the 
strategy and operations of a school or its major 
departments. All programs focus on 
strengthening relationships between faculty 
members and business practitioners. 
Continued on Page 8 
 

Pictured Right: Deloitte's Kim Griffin-Hunter 
making a point to St. Mary's Dean Keith Russell at 
the Deans' Workshop with Ms. Cloutier looking on 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Deloitte's Kim Griffin-Hunter talking to St. Mary's Dean Keith 
Russell at the Deans' Workshop with Ms. Cloutier looking on

MANAGEMENT EDUCATION ALLIANCE  
SUMMER 2006 NEWSLETTER  

$2,000,000+ 
AND COUNTING  

Core Schools 
Clark Atlanta 
Delaware State 
Florida International 
Howard 
Jackson State 
Morgan State 
North Carolina Central 
North Carolina A&T State 
Saint Mary’s 
South Carolina State 
Tuskegee 
 
Supporting Schools 
Bentley 
Darden (U of Virginia) 
Emory 
Harvard 
University of Michigan 
Wharton 
 
Corporations 
Bowater 
Deloitte and Touche 
John Hancock (2007) 
Supervalu 
United Parcel Service 

By the end of 2005, the Management Education Allian ce passed 
the $2 million mark in providing assistance to se lected business 
schools serving African-American and Hispanic- American 
university students. An additional $250,000 is budg eted in 2006 for 
this purpose.  
 
More than ever, U.S. business corporations and the African-
American and Hispanic-American communities share co mmon 
interest in having talented and trained minority me n and women 
engaged in positions of managerial responsibility a nd leadership. 
Quality business education can play a critical role  in attracting 
and preparing outstanding people for this purpose. The quality of 
business education in turn depends greatly on the q uality of an 
institution's faculty and its leadership. 
 
Founded 1992, the Management Education Alliance (ME A) is 
dedicated to fostering professional growth and deve lopment 
among business educators serving African- Americans and 
Hispanic Americans. Its purpose is to further the s chools’ abilities 
to prepare students with the skills and knowledge t hat lead to 
successful careers in business management. The Alli ance draws 
on the resources of i ts member institutions to organize and 
sponsor a variety of programs that support the educ ational 
mission and strategy of each participating core sch ool.  
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The Management Education Alliance conducted its 2006 
annual meeting at North Carolina Central University on 
May 25, 2006. Students helped to welcome MEA 
representatives in a 
variety of ways, 
including an 
excellent bus tour 
of the campus and 
downtown Durham. 
At a preliminary 
work session on 
May 24, Randy 
Menkin of United 
Parcel Services and 
William “Bill” 
Ziegler of Deloitte 
and Touche U.S. 
described their firms’ 
recruiting needs, 
pointing out the 
distinctive needs of each. MEA Chairman Paul Cimmerer 
then led a discussion about succession planning for MEA.     

Randy Menkin of UPS making a point during discussion 
 
Among other matters during the Annual Meeting proper, 
Dean Keith Russell of St. Mary’s University announced 
his intention to fully fund a number of his faculty members 
to engage in internship assignments this summer and 
invited member companies to take advantage of his offer.  
He explained the importance that he placed on getting 
faculty members exposed to business practice, both for 
sharing their experiences with the students in the 
classroom and for its value in leading to publication. In the 
ensuing discussion, it was generally agreed that the 
primary consideration was to arrange an assignment that 
would be of value to the participating company. (Please 
see “St. Mary’s Renames Business School After Bill 
Greehey” article on page 7) 

Moving on, Dr. Bijoy Sahoo, Interim Dean of the host 
institution, invited the other core schools to participate in a 
business plan competition that North Carolina Central 
University School of Business is sponsoring next fall. Dr. 
Brad Farnsworth reported on the present state of the 
CIBER grant that would support the University of 

Michigan in 
assisting core 
school faculty 
members in their 
efforts to introduce 
new international 
business courses as 
well as increase the 
IB content of 
existing courses. He 
also announced the 

University’s 
offering of four 

new international business 
executive education 
programs. 
 

The following board members, officers and committee 
chairs were elected: 
 

Board Members 
Earl Avery, Bentley  
Paul Cimmerer, Supervalu 
Quiester Craig, NCAT 
Joyce Elam, Florida Int’l 
Sherwood Frey, Darden 
Benn Konsynski, Emory 
Jennifer Scott, Springs Ind. 
Otis Thomas, Morgan State 
Aaron Whitlock, Bowater                                
 

Officers 
Paul Cimmerer, Chairman 
Quiester Craig, Vice Chair 
Sherwood Frey, Treasurer 
Francis Aguilar, Secretary 
 
Committee Chairmen 
Finance, Sherwood Frey 
Programs Planning, 
         Keith Russell 

 
 

 Chairman Paul Cimmerer of Supervalu at the flipchart 
 
 

Opening Session of the 2006 Annual Meeting with (l to r) Acting Dean 
Bijoy Sahoo (NC Central), Provost Raj Parikh (Delaware State), 

Dean Alicia Jackson (Tuskegee), Dean Quiester Craig (NC A&T State), 
Dean Otis Thomas (Morgan State), and Aaron Whitlock (Bowater 

Corporation) 
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In November 2005, Deloitte & Touche U.S. joined as a member 
of the Management Education Alliance. As one of the major 
accounting and financial services companies in the world, it adds 
an important dimension to the Alliance’s corporate ranks. From 
the outset, Dr. Aguilar and Mr. Allen Thomas, National 
Managing Partner, Human Resources and Partner Matters, have 
addressed the question of how to develop the relationship so as 
to benefit all parties involved — the company, the core schools 
and the students. 
 

 
Deloitte’s Bill Ziegler describing developments in student 

recruiting at the annual meeting 
 

William “Bill” Zeigler, National Talent Acquisition Leader, who 
joined Deloitte in February 2006, ably represented the firm at the 
MEA annual meeting. 
 
As the National HR Firm Recruiting Director, Bill is responsible 
for developing and implementing a strategy that recognizes the 
characteristics and direction of the labor market and the factors 
that influence it, optimizing the organization’s use of the key 
markets that provide talent, and ultimately driving excellence in 
the talent acquisition program.  

 
Bill joined Deloitte from Accenture where he began in 1985 as a 
consultant. In 1990, he assumed the role of Director of 
Recruiting for the Metro New York office and in 1994 became 
the Director of Americas Technology Recruiting. He also 
supervised recruiting teams on five continents.  
 
Bill is a member of the Board of Governors for the National 
Association of Colleges and Employers and is currently serving 
as Board Vice Chair, National Society of Collegiate Scholars. 
He holds a B.A from George Washington University and an 
M.B.A. from Boston College. 

 
 

 
Dean Glenda Glover of Jackson State University, 

 Mississippi, sharing a light moment with Dean Cecilia  
Steppe-Jones, and Mrs.Cindy Register-Love, both of North  

Carolina Central University. 
�

�

Annual Meeting  (l to r) Bijoy Sahoo, Aaron Whitlock, Robert L. Chapman, Paul Cimmerer, Alicia Jackson, 
Keith Russell, Joyce Elam, Brad Farnsworth, Raj Parikh, Quiester Craig, Randi Menkin, 

Francis Aguilar,Otis Thomas, Bill Ziegler, and James Ellerbe�
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On November 2-4, 2005, the Management Education Alliance 
sponsored a faculty workshop on Integrating the Curriculum: 
Learning Across Disciplinary Boundaries. This topic was 
selected as supportive of the AACSB’s new accreditation 
standards with respect to the quality and assurance of student 
learning.  Organized and hosted by Bentley College, 24 faculty 
members participated. 
 

 
Bentley Provost Robert Galliers welcoming MEA 

Workshop participants 
 
After welcoming the participants, Dr. Robert D. Galliers, 
Provost and Vice President of Academic Affairs, spoke of 
Bentley’s experiences in integrating its curriculum and of 
lessons learned. He warned his listeners of the difficult 
challenges such an effort entailed, while reminding them of its 
necessity and benefits. The next morning, Dean Margi Olson, 
adding her words of welcome, described the program’s 
objectives and agenda. Dr. Aaron J. Nurick, the Wilder Professor 
of Management and Psychology, then led the first classroom 
discussion on the subject of Why Integrate the Curriculum? The 
participants clearly 
identified the 
benefit to students 
as the primary 
reason. The need 
for students to 
move from the 
traditional, narrow 
management 
education focus to 
multidisciplinary 
development was 
clearly espoused by 
the business practitioners 
present. As Cherie Whitney said of her company, “EMC has 
moved from silo to matrix structure. It now needs, and will 
increasingly need, broad-gauged employees who can deal with 
complexity and with rapid change.” Faculty development was 
also identified as an important reason for integrating the 
curriculum. As stated later in the Workshop, “Curriculum 
integration is a great way to get faculty members out of their 
comfort zone, to rejuvenate them, especially those with tenure.” 

Attention was also given to reasons against integrating the 
curriculum, such as financial costs and organizational resistance.   

 
This line of inquiry was followed by two breakout sessions 
giving examples of the integrated business core at the 
undergraduate and at the MBA levels. Professor Iris Berdrow 
moderated the undergraduate panel comprising Bentley 
Professors Mike Bravo and Jim Salsbury, Florida International 
University Professor Charlotte Slater, Babson Professor Neal 
Harris and Boston University Professors Frederic Brunel and 
Nitin Joglekar. Professor Charlene O’Brien moderated the MBA 
panel with Bentley Professors Vicki Lafarge and Joby John and 
Babson Professor Paul Mulligan.  
 
Professor Jane Fedorowicz, the Rae D. Anderson Chair of 
Accounting and Information Systems, next moderated a panel 
discussion on Integrating Strategic Themes into the Curriculum. 
Professor Mary Ann Robert addressed Global Commerce and 
Culture; Professor Tony Buono, Ethics and Corporate 
Responsibility; Professor Catherine Usoff, Information 
Technology and Business; and Professor Chip Wiggins, Arts and 
Science in Business. These presentations were followed by 
another set of breakout sessions that addressed field-based 
learning for integration, with Associate Dean Judy Kamm 
moderating the undergraduate level and Associate Dean Bill 
Wiggins the graduate level discussions.  The participants and 
discussion leaders ended the day at a jazz performance in 
Harvard Square as a reward for a hard day’s work. 
 
The second day began with a panel of employer representatives 
giving their views on learning across disciplinary boundaries. 
Derek Vachon, Fidelity Investments, Lisa Tansel-Beier, Deloitte 
Services, Cherie Whitney, EMC, and Amit Khanna, Liberty 
Mutual, spoke of their firms’ growing need for employees with 
interdisciplinary comprehension and how an integrated 
curriculum clearly addresses this fundamental trend in business. 
The next session looked at three examples of program-level 
integration. 

In describing the 
creation of the 
MS+MBA Program, 
Professor Heikki Topi 
identified as major 
challenges the need to 
match student 
expectations with 
what the program 
offers and the need 
for continual 
interactions among 
the faculty members 
involved.  Professor 

Skip Hachey pointed to the 
increased need for financial professionals to possess 
interdisciplinary skills and competencies as the motivation for a 
new undergraduate major in Corporate Finance and Accounting. 
He added, “Accounting students have too much accounting and 
not enough finance, and finance students too much finance and 
not enough accounting. We had been offering a hodge-podge of 
courses without a corporate focus. After only four years, this 
new course has some 370 students, roughly equal to the number 
of accounting students.”  
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Finally, Associate Dean of Arts and Sciences Lynne Durkin 
described a new Liberal Studies Major that allows students to 
earn a double major in business and the liberal arts. This 
program is designed to offer students an opportunity to make 
meaningful connections across and within disciplines and to 
develop valuable skills in critical thinking, creative analysis, and 
communications that are vital in today’s world. 
 

 
Professor Aaron Nurick leading class discussion 

 
The workshop concluded with the Administrators’ views on 
integrating the curriculum at both Department Chair and Dean 
levels. Dr. Lafarge, Chair of Bentley’s Department of 
Management, listed four elements of support that a department 
chair must provide faculty members engaged in curricular 
integration: (1) time, through such means as course release and 
blocking out free days; (2) running interference and protecting 
faculty from distractions and unreasonable expectations; (3) 
providing moral support for faculty members who move outside 
their area of expertise and comfort zone; and (4) providing 
recognition for service beyond the call of duty.  Dean Olson 
explained how a person at her level had to be fully committed to 
the curricular transformation without feeling obliged to leading 
the effort beyond selecting and encouraging talented faculty 
members to design and implement the desired changes.  
 
In their presentation on integrating the curriculum across the 
full-time MBA program, Professors Lafarge and John 
summarized the critical factors that contributed to a successful 
outcome: 
 
IN DESIGN 
· cross-functional team 
· shared goals for the program 
· norm of working outside own discipline 
· agreed on need for integrated perspective 
· staying open on specifics of courses until general model in 

place 
· employer pressures for integration 
· few institutional constraints and significant resource support  

 

IN DELIVERY 
· committed faculty (attend each other’s 

classes) 
· team teaching 
· shared faculty meeting times in early days 

 
These bullet points were echoed by the comments from other 
presenters. There also was general agreement on the lessons 
learned from the experience by students, faculty, and the school 
as an institution. The students showed themselves to be adaptive 
to the process and committed to the goals. Moreover, they gave 
evidence of learning important concepts and skills. Faculty 
members experienced important professional development. They 
were invigorated by the challenges, enriched by the cross-
discipline exposure and the opportunities of working closely 
with a different set of colleagues, and gratified by the 
educational results in the classroom and beyond. And the 
institution gained a more forward looking and powerful 
curriculum along with significant faculty enrichment. The effort, 
however, proved expensive both in development and delivery, 
thereby requiring deep institutional commitment.  
 
The participants awarded well-deserved top marks in their 
evaluation of the program.   

 

 
Dean Margi Olson discussing curriculum innovation��

�
�

Participants in the Integrating the Curriculum Works hop: 
�

Clark Atlanta 
   Rajul Gokam 
�������������	�
��
�
Delaware State 
  Constant Bougre 
   Michael Katz 
   Bernadette Ruf 
����
��
�����
�
��
��
�
St Mary’s 
   Richard Menger 
   Monica Parzinger 
   Dianna Ross 
��������
�����

��

Morgan State 
   Dessa David 
   Bala Subramanian 
�
North Carolina A&T 
   John Cole 
   Mary Lind 
   Gwendolyn McFadden 
   Alfonzo Redman 
 
Bentley 
   Earl Avery 
 
Harvard 
   Francis Aguilar 
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On January 29-30, the deans of the MEA core schools met at 
Florida International University’s College of Business 
Administration in Miami for the annual Deans’ Workshop. The 
first order of business was to meet with Deloitte’s Ms. Kim 
Griffin-Hunter, Southeast Regional Industry Leader Life 
Sciences/Health Care, and Ms. Stacey A. Cloutier, Senior 
Manager, Human Resources, to discuss how their firm could 
recruit students most effectively at the member core schools. Ms. 
Cloutier noted that the company had a very large student intern 
program that supplied roughly half of the firm’s 4,000 yearly 
hires. The question of how to get more students to select 
accounting as their major was raised. Ms. Griffin-Hunter said 
that Deloitte‘s hiring needs went beyond accounting to include 
students majoring in finance and information technology as well 
as MBAs. She mentioned that Deloitte recruiters were looking 
for students who would be able to handle stress in dealing with 
difficult business issues, were mindful of business ethics, and 
had good judgment. Both women stressed the fantastic 
opportunities that properly qualified students could have at 
Deloitte. The deans agreed on the need for a program to identify 
students who would qualify for Deloitte’s internship program 
and who would want to do an internship. They also spoke of the 
need to take actions that would make accounting and finance 
more appealing so as to attract and retain many more minority 
students in these fields. 
 

 
Otis Thomas, Kwak Young, Bijoy Sahoo, and Paul 

Cimmerer relaxing after a long day’s work 
 
On the second day, the deans discussed best practices in meeting 
the new AACSB accreditation standards. As was done the 
previous year, the deans were assigned to one of three panels to 
present their experiences and views and then to lead discussion 
regarding Strategic Management, Participants, and Assurance of 
Learning. 
 
The AACSB’s Eligibility Procedures and Accreditation 
Standards for Business Accreditation manual, as revised in 
January 1, 2005, provided the participants with detailed 
guidelines for consideration. The following brief excerpts 
describe the nature of each topic: 

Strategic Management - The school articulates its mission and 
action items as a guide to its view of the future, planned 
evolution, infrastructure, and use of resources.  
 
Strategic management standards verify that the school focuses 
its resources and efforts toward a defined mission as embodied 
in a mission statement. 

Deans Alicia Jackson, Quiester Craig and Jonathan 
Jefferson sharing experiences 

 
Participants—Students and Faculty - A direct link exists 
between a school’s mission, the characteristics of students 
served by the educational programs, the composition and 
qualifications of the faculty members providing the programs, 
and the overall quality of the school. Learning by students as 
they prepare for business, management, or academic careers is 
strongly dependent on the quality of instruction offered to them. 
Participants’ standards substantiate the characteristics, 
interactions, and utilization of the human resources that 
constitute the learning community of the school. Participants and 
their interactions are at the center of what defines quality for 
higher education in business. 
 
Assurance of Learning - Student learning is the central activity 
of higher education. Members of the business community, 
students, and faculty members each contribute valuable 
perspectives on the needs of graduates. Assurance of Learning 
Standards evaluates how well the school accomplishes the 
educational aims at the core of its activities. Few characteristics 
of the school will be as important to stakeholders as knowing the 
accomplishment levels of the school’s students when compared 
against the school’s learning goals. 
 

 
Keith Russell recounting a funny incident to (l to r) Joyce 

Elam, Paul Cimmerer, and Otis Thomas 
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The following people participated in the Deans’ Workshop: 
Professor Francis Aguilar 
Chairman Paul Cimmerer, 
Ms. Stacey Cloutier, 
Dean Quiester Craig 
Dean Joyce Elam 
Ms. Kim Griffin-Hunter 
Dean Alicia Jackson 
Dean Jonathan Jefferson 
Dean Keith Russell 
Acting Dean Bijoy Sahoo 
Dean Otis Thomas 
Professor Kwak Young 

Harvard Business School 
Supervalu 
Deloitte 
North Carolina A&T State 
Florida International 
Deloitte 
Tuskegee 
Clark Atlanta 
St. Mary’s 
North Carolina Central 
Morgan State 
Delaware State 

Stacey Coutier, Paul Cimmerer, Francis Aguilar, Kim Griffin-
Hunter, and Joyce Elam enjoying the workshop luncheon 

�
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PROGRAM SCHOOL/Faculty 

Member 
COST 

Driving Corporate 
Performance: Aligning 
Scorecards, Systems, and 
Strategy, July 16-21 

Florida International 
Dr. Krishnan 
Dandapani 

$8,500 

Consumer Marketing 
Strategy, June 5-9 
 

Morgan State 
Dr. Bala Subramanian  

$6,500 

Marketing Innovative 
Technologies, June 18-21 

Delaware State 
Dr. Nanda 
Viswanathan  

$5,750 
 

Changing the Game: 
Negotiation and 
Competitive  
Decision Making, 
October 1-6 

North Carolina A&T 
State 
Dr. Mary Lind 

$8,500 

Building Competitive 
Advantage Through 
Operations, July 30-
August 4 

North Carolina Central 
Dr. Bijoy Sahoo  

$8,350 
 

Leading Product 
Development, July 10-14 

Morgan State 
Dr. Binta Abubakar  

$7,500 
 

Managing Human 
Capital, June 12-16 

St. Mary’s 
Dr. Zaida Martinez  

$7,500 
 

 
Total Cost  $52,600  For information about these programs, 
please visit the web site www.exed.hbs.edu 
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Held on the HBS campus, The Art and Craft of Discussion 
Leadership is designed to provide an immersion experience in 
discussion leadership. Ideal for novices and veteran teachers 
alike, the seminar is designed to model the participant-centered 
teaching methods that will be taught. The program aims to equip 
the new business instructor with a toolkit of basic skills in 
leading case-based discussion, and to elevate the seasoned 
management teacher to higher levels of proficiency. HBS 
Professors James L. Heskett and William J. Bruns co-facilitate 
the seminar. The cost of the program is $600. 

 
The Management Education Alliance has access to 5 admissions 
for each session of the program. The following faculty members 
participated in the two most recent sessions: 
� �
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On March 7, 2006, following receipt of a check for $25 million 
from alumnus Bill Greehey, the St. Mary’s School of Business 
and Administration was renamed the Bill Greehey School of 
Business. Bill Greehey graduated from St. Mary’s University in 
1969 with a degree in accounting and rose to become the 
President and CEO of the Valero Energy Company, a Fortune 
500 company headquartered in San Antonio, Texas.  
 
According to Dean Keith Russell, the funds would be used to 
benefit students, faculty and business school infrastructure. The 
funding of faculty internships in companies, announced at the 
annual meeting, is one specific initiative being underwritten by 
this grant. (Please see Annual Meeting article on pages 2-3) 
 

 
St. Mary’s Bill Greehey School of Business 
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Faculty Development Programs 
 
Executive Education - MEA sponsors core school faculty 
members to participate in executive education programs offered 
at Harvard, Wharton, Darden, University of Michigan, Emory, 
and other leading business schools. These participants benefit 
with respect to expertise, pedagogy, and networking in the 
following ways. They are exposed to new concepts and 
emerging developments in their field of specialization. They get 
to observe world-class teachers in action, often employing case 
method instruction. They also gain access to new teaching 
materials and experience their use. Finally, and possibly most 
important, they make valuable contacts with experienced 
managers in their field. These contacts can lead to company 
class visits, research and consulting opportunities, and a 
continuing interaction with the business community. 
 
Faculty Workshops on Business Practices - MEA organizes 
workshops for core school faculty members to examine business 
practices of current interest, such as Supply Chain Management, 
Business Ethics, and E-Commerce. These workshops typically 
also relate to curriculum innovation. 
 
Faculty Internships and Consultancies - MEA encourages 
member companies to engage core school faculty members in 
consulting or internship assignments with the intent of providing 
benefits to both parties. Faculty members gain practical 
experience in their fields of specialization and develop valuable 
personal contacts with managers. The companies gain valuable 
contributions in dealing with specific problems or issues. 
 
Case Teaching Seminar - A two-day program at the Harvard 
Business School addressing the art and craft of discussion 
leadership in the classroom. 
 
Case Writing Seminar - A two-day program instructing faculty 
members on the art of researching and writing business cases for 
classroom discussion. 
 
Curricular Innovation 
 
Faculty Workshops on Pedagogy and Business Course 
Content - MEA organizes workshops for core school faculty 
members to examine specific pedagogical issues, such as student 
active participation learning and integrating the curriculum.  
(Please see the article on Integrating the Curriculum workshop 
on pages 4 and 5.) The Faculty Workshops on Business Practices 
typically also include considerable attention to course design and 
relevant research. 

Educational Technology Workshops - These programs focus 
on evolving and cutting-edge pedagogy for management 
education. Topics addressed included distance learning and 
multi-media cases and presentations. 
 
Institutional Enrichment  
 
Deans’ Workshop - Core school deans meet annually to discuss 
topics of common interest. Corporate members are also included 
when topics of mutual interest—such as student recruiting—are 
on the agenda. (Please see the article on the 2006 Deans’ 
Workshop on pages 6 and 7.) 
 
Corporate School Relations/Partnered Recruiting - MEA 
sponsors activities to strengthen the relationships between core 
schools and member firms so as to enhance student recruiting 
and placement, open doors for case development and field 
research, increase management speakers in the classroom, and 
discover projects of mutual interest. 
 
Business School Strategies - MEA works with individual 
schools to devise strategies that focus on meeting the special 
needs of target corporate "customers". For example, South 
Carolina State’s School of Business committed to serve the food, 
fiber and agribusiness-related industries. St. Mary's and Florida 
International business schools set their sights on preparing their 
students for careers with U.S. firms with Latin American 
operations and with Latin American companies with U.S. 
business. Similarly, Clark Atlanta developed ties with the 
financial service sector, North Carolina A&T State increased 
emphasis on serving firms with strong manufacturing and 
engineering operations, and North Carolina Central has focused 
its attention on entrepreneurship in the biotech industry in line 
with its proximity to nearby Research Triangle. 
 
“Calling Card” Case Studies - To improve recruiting of 
minority students for companies with limited name recognition, 
MEA has developed case studies that serve to familiarize 
students with them. Examples include a case about the 
introduction of a new professional development program at 
SUPERVALUE, Inc. designed to attract and retain college 
graduates, with emphasis on minority students. 
 
Funding 
 
Since its inception in 1992 through 2005, the Management 
Education Alliance has spent $1,218,588 in direct support of 
programs. These funds were allocated as follows: 
 
· Faculty Development:    $586,356 or 48.1% 
· Curricular Innovation:    $298,892 or 24.5% 
· Institutional Enrichment:   $333,340 or 27.4% 
 
When the estimated funds and in-kind contributions expended 
by Alliance members in direct support of these programs is 
included, the funding totaled, $2,001,067 
 
· Faculty Development:    $974,966 or 48.7% 
· Curricular Innovation:    $409,890 or 20.5% 
· Institutional Enrichment:   $616,211 or 30.8% 

 

For more information on the Management 
Education Alliance or to comment on this 

newsletter, please contact: 
 

Francis J. Aguilar, Executive Director 
300 Cumnock Hall 

Boston, Massachusetts 02163 
Phone: 617-495-6494 
Fax: 617-495-8736 

e-mail: faguilar@hbs.edu 
web site: http://www.mgteducationalliance.org/ 


